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Dummies’ guide to dental awards
Chris Baker gets you ready for the upcoming awards season

I know that many have an opinion on the 
veracity of awards, but that is a debate 
for another day. Here, I want to purely 
consider them from a PR and marketing 
perspective. And, measured in this sense, 
they are tremendous! So, how can you win 
and get the most out of them? 

Become an award winner!
• Which ceremony? There are a 
number of dental awards and they all 
have their own particular spin and feel. 
You need to decide which will suit your 
practice best
• Consider non-dental awards. These 
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will speak to a different audience so 
my advice would be to enter both. 
Non-dental awards are often supported 
by a local paper or local group and that 
means that good local media coverage 
is likely. It also means you will be 
considered as not ‘just a dentist’ and 
as a local business and dare I say it, a 
human being?
• Time. The most valuable resource 
that we have. A really great award entry 
will take some considerable time to 
pull together. It will require one person 
to take responsibility for the process 
and deliver a stunning entry. You could 
consider using an external agency
• Investment. This really follows on 
from the last point. Consider the design 
of your entry. Make it look good, make 
it stand out. An entry written in Word 
and using Clipart is probably not going 
to cut it in 2016
• Read the questions. It may seem an 
obvious point but so many practices 
get this wrong. Carefully consider 
whether the information you are 
conveying actually meets the brief
• Prove it. I am sure that you have a 
wonderful team and practice and do 
it all so well. Your patients all love 
you! Question is, can you provide the 
evidence? If you can’t, you won’t win 
• Tell everybody! You have submitted 
your entry and you have been 
shortlisted for say, Practice of the 
Year. Tell everybody about it. A press 
release should be written for the local 
media and you should be telling your 
Facebook page and Twitter followers 
and also emailing your existing clients. 
As you approach the event, increase the 

coverage that you give to it on social 
media and email
• The event. If it’s for the team, take 
the team. I know awards are not cheap 
but it does not reflect well on you to 
be up for a team award and not take 
them! Make sure that you take plenty 
of pictures that can be posted on social 
media in the run up to the prize giving. 
If you win, again post pictures and 
material on to your social media. If 
you don’t, I would still recommend a 
magnanimous post in defeat
• If you have won, tell the world! As 
with being shortlisted, a press release 
and most importantly a photo, social 
media, emails, patient newsletter, point 
of sale materials in the practice, website 
story and so on.
Existing patients love the fact that you 

have won an award as it validates their 
choice of you. New patients want to go 
to an ‘award winning practice’ – who 
wouldn’t? 
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