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Dummies’ guide to 
Facebook advertising
Are you thinking of dipping your toe in Facebook advertising? 
Chris Baker explains the ins and outs

I imagine many of you have a practice Facebook page and 
regularly post interesting and engaging content. If you do 
that’s great but even if you don’t that doesn’t mean you 
cannot take advantage of Facebook advertising.

According to the website Avocado Social, there are now 
more than 31 million users of Facebook in the UK – an 
audience that must be worth considering. Why Facebook 
advertising? Because there is no more targetable form of 
advertising available today.

Top 10 tips
1. As with any advertising campaign, have an achievable 

aim and measurable goals. The more specific you can 
make it, the better. ‘We are a wonderful dental practice 
in X’ is not going to work well on Facebook

2. Facebook is so targetable – but this is only useful to 
you if you know who your ideal audience is

3. Set a budget over a defined period of time and stick 
to it. Start on the low side and then test, record and 
improve. Allocate more funds to what is working

4. If you have a business page, you are able to upload 
email contact lists to target. Facebook will then create 
a ‘Lookalike’ audience from those email addresses 
associated with a Facebook account. You can then 
use this audience to target Facebook users who share 

common characteristics with your existing patients
5. What do you wish to achieve? Facebook offers a 

number of options but the three keys ones are ‘boost 
post’, ‘gain likes’ and ‘conversions’

6. Boosting posts does what you expect – you can 
allocate funds that will promote individual posts to 
followers and non-followers. To be used if you have a 
particularly good piece of content, preferably pictorial

7. If you have a Facebook business page and less than 
500 page likes, I suggest that you run an ad to gain 
followers. Remember – what’s in it for them? Why 
should they follow your page?

8. Conversions is the one to use whenever possible and 
choose to pay for ‘clicks’ rather than ‘impressions’ 
– that way you only ever pay for results, ie when 
they have fulfilled the desired action. If you are after 
website conversions – perhaps for an event, then 
make sure you have a specific ‘landing page’ on your 
domain. This will greatly improve conversion rates

9. There is not enough space here to cover all the various 
demographic and behavioural targeting options; 
suffice to say that the amount of options will probably 
scare the life out of you!

10. The advertisement itself can contain either pictures 
or video – a video will often generate a better 

response. The associated text needs to be compelling 
and convince the viewer to take action straightaway.

Facebook advertising can be tremendous value for 
money. For instance, a client of ours filled an entire 
Invisalign event by spending just over £90 on Facebook 
advertising that led to 10 patients going ahead with the 
treatment.

What a fantastic return on investment! 

FOR MORE INFORMATION on this story call Corona Design 
& Communication on 0845 370 2211 or 07947 470896. If 
you have any comments or suggestions for future dummies’ 
guides, get in touch with newsdesk@dentistry.co.uk.

Chris Baker has over 13 years’ experience 
in marketing and PR primarily in the 
healthcare sector. He has advised on and 
executed plans for many clients on ways 
to expand their business through a wide 
range of tools including branding, online 

strategy, social media marketing, PR, advertising, printed 
and promotional materials, events and strategic alliances. 
Chris helps his clients leverage existing customers more 
effectively and carry out marketing with limited resources.

Advanced Dental Leaders Programme
Global Child Dental Fund’s exciting Online Advanced Dental 
Leadership (ADL) programme develops young dentists into  
first class leaders and advocates for oral health
The Word Federation of Public Health Association (WFPHA) has 
accredited ADL, recognising the importance of our programme in 
increasing leadership capacity in oral and public health.

www.advanceddentalleadership.org

Think outside the box
Become an even more 
effective member of the 
global oral health community 

Become a better dentist
Develop first class 
communication with your 
patients. 

Lead your team to success
Strong team management 
will multiply both your clinical 
and business success.

What is the cost?
Level 1 – £40.00 
Pay in a range of currencies
Available languages:
English • Mandarin • Portuguese
Sign up now to guarantee this 
introductory price!

Global Child Dental Fund are grateful to Colgate-Palmolive and  
Henry Schein, Inc. for their sponsorship of this programme.


