
Chris Baker explains how, 
if  used in the right way, 
social media marketing can 
be a powerful tool

Very often these days you will hear from 
a growing number of  consultants across a 
wide range of  sectors that you have to be 
getting involved in social media. In fact, 
I am speaking at Identex at the end of  
this month on how to get the best out of  
social media for your practice.   

You have probably read all over the internet 
about how you have to get involved, and it may 
be true – but you need to consider a great deal 
of  factors first.

What do you expect social media to deliver 
for your practice? As ever with new ideas in 
marketing, it has been presented as a bit of  a 
cure-all and it most certainly isn’t. ‘Everything 
you know is wrong,’ and all that!

I’m a huge fan of  social media marketing 
but let me tell you a few things that it won’t do:
• Have a queue of  patients outside your 
front door within weeks. It is about building 
relationships with people and that does take 
time
• Deliver stunning results with 15 minutes  
 spent on it per week. It takes effort
•  Replace other traditional marketing 
methods. These are still relevant (for some 
demographics even more so). Social media 
marketing is a useful adjunct 
• Cover up more deep-seated business and 
team problems at the practice!

Nevertheless, social media marketing is a 
powerful tool. 

business social media

38 September 2013  irish dentistry

Chris Baker runs Corona Design & 
Communication, a specialist dental marketing 
company. For more information call +44 (0) 1249 
460356, email chris.baker@coronadental.ie or visit 
www.coronadental.ie. 

social 
media 
toolkit 

If  you prepare for it in the right way (see the 
box ‘Best laid plans’ opposite), it can help you 
build brand awareness, reach out to consumers 
who don’t react to more traditional media and 
also generate real returns. 

Online marketing is not entirely different 
from tried and tested methods, but it is even 

more vital that you have a plan and that it is 
joined up. The way that you can generate leads 
is to direct all the various platforms at your 
website where they should be encouraged to 
leave their email address. 

Once they have done this, they can be 
added to your email database and should 
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receive regular emails educating them about 
treatments as well as informing them of  offers 
and so on.

Platforms
A fun way to think about the different 
platforms and how you should use them is 
illustrated here:
Twitter: ‘I need my teeth whitened’
Facebook: ‘I had my teeth whitened’
Foursquare: ‘This is where I have my teeth 
whitened’ 
Youtube: ‘A video about teeth whitening’
Linkedin: ‘I’m really good at teeth whitening!’

Remember, the clue is in the title ‘social’. 
If  you just post about work it is going to get 
quite dull pretty quickly. You must keep it 
professional but that doesn’t mean that you 
can’t have fun and try a few things. 

team talk
I would always recommend that social media 
is looked after by a keen team member who 
really ‘gets it’. 

They may need some mentoring from an 

Venus® Pearl 
Everyone’s talking about it. Are you using it?

“Heraeus’ Venus Pearl is a 
great product. It handles 

really well and doesn’t 
stick to instruments...”

Dr Jason Smithson
Pure Dental Health & Wellbeing

“I love Venus pearl it is the 
best handling Venus yet.”

Dr Andy Wallace
Bachelors Walk Dental Surgery

“I need a composite that exhibits: 
easy handling, strength, excellent 

aesthetics and a high lustre. 
Venus Pearl ticks all the boxes!”

Dr Anoop Maini 
Aqua Dental Spa

“My composite of choice is 
Venus Pearl... Pearl polishes to 

a fast, life-like shine, saving me 
so much chairside time.”

Dr Paul Tipton 
www.tiptontraining.co.uk

All testimonials were given by the clinician in goodwill, as individually, they enjoy using Venus Pearl. 
No inducements whatsoever, were made to obtain these statements. 

Phone: +44 (0)1635 30500    Email: dental.uk@heraeus.com    www.heraeus-kulzer.com

outside agency to begin with but it shouldn’t 
take too long for them to understand where 
they are going with it. 

The reception is the face and the heart of  
your dental practice. Who do patients see first? 
Who do potential patients speak to first? Who 
do they ask if  the dentist has not explained a 
treatment properly? 

So who is the best person to be the face of  

best laid Plans

There are some things your practice should 
have in place before you even consider social 
media marketing, including:
•		A	well-produced	logo	and	recognisable			
	brand	with	usage	guidelines	in	place
•	A	stunning	range	of	in-house	literature,	
such	as	welcome	packs,	stationery,	and	
referral cards
•	A	practice	website	that	generates	enquiries
•	A	well-trained	team	that	convert	enquiries	
into patients
•	A	marketing	plan	that	is	followed	(most	of	
the time: nobody’s perfect!)

Chris Baker will be speaking at Identex in 
association with Irish Dentistry, taking place 
in Dublin over 27 and 28 September. For more 
information or to book tickets, visit  
www.thegatheringireland.com/identex or call  
+44 (0) 1923 185277.

the practice online – the dentist? I think not: it’s 
the reception team. 

But you do need to give them the time to 
carry it out – not just 15 minutes per week. 

In conclusion, get involved with social 
media… once you have your business and 
marketing fundamentals in place. id
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